Creating jobs, touching Ilves

THIS week, Proudly South Afri-
can (Proudly SA) features essay
GIFTS and the role the compa-
ny plays in making a real differ-
enee in touching lives and cre-
ating sustainahle jobs in South
Afrlca.

“In May 2% essay GIFTS se-
cured itz first order from the City
of Johannesbirg for 5000 gifts and
this created temp joba for 50 peo-
ple, In an area with an 80 percent
unemployment rate,” says Heat-
rice Delpierre, operations director
for essay GIFTS,

"We dalivered on our promisa to
the City and presented chem with
world class gifts in time for the

e 3010 World Cup hand-over cerema-

ny In Germany.”

The company achisves its sue-
cess by facilltating business op-
portunities between the Formal
economy, corporate entities and
government clients and the infior-
mal sector. “Specifically, we wark
with rural crafters and young de-
slgmers In the corporate, prommo-
tional, complimentary gifting and
the conference accessories indus-
iries,” savs Delplerre,

“Wa act as a bridge between our
clientz and our partner factorles
and manage the process to ensire

that these small businesses daliv-
er a world class product on time,
every time. Qur aim is to assist
specifically disadvantaged com-
munities that lack access to the
market and don't know how to en-
gage in the business economy.”

She sayvs they also promote the
meaningful integraton of low
techhology, hand-made and low-
cost products into an economy
that moday competes with Chinese
products. The Integration re-
quires expensive technobozy and
is mass produced,

The'main task of essay GIFTS i=
to motivate the clients and markst
to invest thelr promotional budg-
ats in the partner factories.

Although locally produced gifts
cant be more expensive than im-
ported items, the additional cost of
producing gifts not only In Sowth
Africa, but specifically by riral
producers, provides the client
with a wvaluable brand bullding op-
portunity — namely, demonstrat-
ing that they support employment
creathon.

This in turn assists with build-
ing thelr social capital and good-
will among their stakeholdears.

She says one of the biggest chal-
lenges for essay GIFTS has begt to
acoess the market, as the industry

il

is flooded with cheap imports
from the East. "When we entered
the market there was a lot of scep-
ticlsm from potential clients doe
to their previows experience with
lecal manufacturers, such as late
delivery and bad quality prod-
ucts.”

All the products are sold af
Santé Wellness Centre in Paarl
and sales agents.

“The company started with one
staff member in the office and four
employvess in our ceramic factory,
with not one single prodect, Five
vears later. we have four staff
members working in our two re-
glonal offices and employ 31 full
time staff at our ceramic factory.”

Delplerre says developing essay
GIFTS has been a learning proc-
e3s. "We have had many successes
and learnt from our challenges
over the last five years. Tempo-
rary and full-time employment op-
portunities have been created for
many low skilled and unskilled
South Africans, and opportunities
provided by essay GIFTS have en-
abled our production partners to
Increase the skills of thelr staff,

“Certainly. one of the main re-
waris i hearing the stories of the
people we work with every day.
We'va zoen a 45-year-old disabled

it’'s a gi
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woman earn her first income,
We've seent the confidence of un-
employed individiials grow after a
femar months, enabling them oo seek
better opportunities.”

The company decided to becomsa
part of Proudly SA becanse it
shares the same values, such as
high guality, and locally made
products that respect the environ.
ment and are made under fair la-
bour practices.

She added that anyone eould

achieve any dream with “hard
work, passion and believing in
yourself”. “But the bipgest reward
in 1ife s mot the money you make
but the journey you take to be-
come succesaful. We also beliswve
in the words of Anton Bupert: “The
mare yoll give away, the more you
will receive.” essay GIFTS Is an ex-
ample of a business that was start-
ed with little cash and has since
worked on contracts with some of
the top brands in the world."




